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Why use social media? 

 

A way of promoting, developing and doing 
research (Deborah Lupton) 

 

• Promoting research 

• Developing research 

• Doing research 

 



 
Promoting research 

 
Use social media to increase internet visibility.  
 
Use social media to engage different stakeholders and 
audiences including academics, practitioners, consultants, 
journalists and campaigners. 
 
Use social media to facilitate dialogue and debate 
between and across audiences. 
 
Use social media to make research accessible and 
beneficial to the public.  



Promotion tools 

Twitter 

 



Promotion tools 

Academia.edu 

 

 



Promotion tools 

Academia.edu analytics 

 

 



Promotion tools 

Academia.edu analytics 

 

 



Promotion tools 

Blog 

 

 



Promotion tools 

Blog setup: widgets 

 

 



Promotion tools 

Blog setup: widgets 

 

 



 
Developing research 

 
Enables researchers to archive their thoughts and thought processes. 
 
Enables researchers to refine writing through engagement with the 
expectations of different audiences. 
 
Enables researchers to build a community around their ideas and 
research interests. 
 
Enables researchers to refine practical implications of data findings by 
engaging different stakeholders and audiences. 
 
Enables researchers to link theory to practice and vice versa.  
 
Enables researchers to enhance accountability. 



 
Doing research 

 
A mechanism for communication and engagement. 
 
A reflexive tool for rethinking research approaches/methods. 
 
Improves writing or at least removes the necessity for jargon. 
 
Encourages networking within and across audiences. 
 
Allows researchers to operate through free-floating sites 
situated outside the constraints of time and space. 
 
Gives researchers greater control over delivery, quality and 
timing of outputs. 
 
 
 



Academic blogs 
Stuart Elden (Warwick):  Progressive Geographies 
 
Bev Skeggs (Goldsmiths):   Values and Value 
 
Clive Barnett (Exeter):  Pop Theory 
 
Deborah Lupton (Sydney):  This Sociological Life 
 
Will Davies (Goldsmiths): Potlatch 
 
Mark Murphy (Glasgow):  Social Theory Applied 
 
Mark Carrigan (Warwick):  The Sociological Imagination 
 
Helen Mendick (Brunel) Kim Allen (MMU) and Laura Harvey (Surrey):  
CelebYouth.org  

 



Why blog? 
Quick and accessible for those who wish to avoid reading dense academic papers filled 
with turgid prose. Boring! 

 

Self-promotion – why rely on publishers, conference organizers and university 
marketing teams to do it for you? 

 

It’s free – open access material means your outputs are more likely to read and shared 
by a wider audience. 

 

An indicator of impact (?) for those wishing to evidence dissemination practices to 
funding councils, review boards and regulatory bodies. 

 

Great for crowd sourcing and inviting contributions from guest bloggers. 

 

Arresting visual imagery, audio and video is more likely to capture an audience – 
embed audio clips and you tube videos within blog posts, for example. 

 

Everything in one place. 



Blog in progress:  
Governing the Social 

Combining and interlacing multiple social media 
platforms to increase visibility of blog: 

 

 Twitter 

Blog Facebook 



Twitter 



Facebook 



Blog 



Interlinking social media platforms 

BLOG 

TWITTER FACEBOOK 



Theory applied 
‘Communicative capitalism’ (Dean): forms of labour that 
produce surplus value, extrapolated as capital. 
 
‘Control society’ (Deleuze): mobile and flexible 
techniques of power. 
 
A technology of power or disciplinary practice (Foucault): 
renders subjects ‘visible’, inscribes difference, breaks 
down individuals, places, time, movements, actions and 
operations. 
 
A means for deploying capital to navigate relations, fields, 
networks (Bourdieu): communication capital? 


